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HELLO AND WELCOME

MY NAME 

PETER NICOL 
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Lord Lever of the great consumer
company Unilever said

“50% of my advertising works trouble
is I don’t know which 50%”
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How advertising works

• Advertising is salesmanship multiplied 
• Multiplied by the medium
• Press
• Television 
• Brochure
• Mail outs
• Radio 
• Internet 
• Text messaging 
• Outdoor
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Imagine
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Its all about
Reach & Frequency

• Reach = Audience (the right one) 
• Frequency = The number of times you have to 

touch them to effect a selling message. 
• All media works 
• But how cost efficient and relevant is it to your 

market 
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Its all about the proposition

• What is that you want them to do 

• Is it to phone you

• Visit

• Order online 

• Fill in a form 

• If they like your proposition they will do it
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Hot & Warm Prospects 

2%
8%

90%

Hot Prospects Warm Prospects Market 

Number of people not 
interested

Number of warm prospects  

Number of 
people 
interested 
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When you advertise pitch to the
prospects

• Call the prospects by name 

• Show the product large 

• Show the product in use 

• Set a budget that allows for frequency & 
Media mix 

• Make sure you get media mix – no one 
media gets all the prospects

• Prospects will absorb all you tell them 
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Features and Benefits

• A feature is something that stays in a 
product whether it is sold or not.

• A benefit is something that the customer 
derives from a feature

• Customers buy on benefits 
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For Example

• Steel alloyed spring suspension (feature) 

• Gives a smooth comfortable ride (benefit) 
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Do a features audit

• List all the features in your products and 
then do a list of the benefits that are 
derived from the features it will look a bit 
like this 
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Feature Benefit

• Steel suspension

• Double coating of 
chocolate

• Fully insulated with 
wool 

• Contains no sugar 

• 5 Mega pixels 

• Safe in off road conditions 

• To satisfy the most ardent 
chocolate lover. 

• Keeps you warm no matter 
the weather 

• For those who watch their 
weight 

• Captures every detail in 
your pictures 
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So how do you write copy that sells

• Turn features into benefits with link words

• These are words like 

• Allowing

• This means 

• Giving you 

• Enabling 

• Providing and so on. 
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So how does it look

• The steel alloy spring suspension 
(Feature) Gives- allows- provides you-
with a smooth comfortable ride (Benefit)

• The smooth comfortable ride (benefit) is 
due to the steel alloy spring suspension 
(feature)  
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Headlines

• After you have done your features and 
benefits audit 

• To write a good headline you take the 
greatest benefit and make that the 
headline 
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Headlines are they important?

• In the late 20’s and 30’s there was a very 
famous copywriter called John Caples he 
said 

“If I had ten days to write an advertisement I 
would spend nine days writing the 
headline.”
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The ABC of Headlines

• Attention

• Benefits 

• Creativity. 
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Here are some ingredients

• Mention of the prospect 

• Benefits 

• Use of news 

• Appeal to curiosity 

• Favourable mention of product 
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Some examples

• Pleated skirt trims your tummy

• Protect your furniture with our clear plastic 
covers

• Pamper your feet with our special 
innersoles. 

• The new 4WD suspension is more than 
tough its bullet-proof 




